
Red Dana
Manager, KQED Audience Services 
2601 Mariposa Street
San Francisco, CA 94110

June 11, 2016

Dear Mr. Dana,

Thanks for your response. I've only heard that Koch sponsorship announcement on 
Marketplace; it aired June 9th as well. I don't know how often that Koch spot is played, 
as I'm able to listen to Marketplace only a couple of times per week.

I have no worries that KQED or NPR are being directly influenced by the policies of its 
underwriters. However, airing a benign-sounding sound byte such as the spot used on 
Marketplace gives the impression that Koch Industries supports the mission of Public 
Radio and KQED. On the contrary: Koch Industries is underwriting NPR programming 
(and getting their company name aired on public radio) because listeners will tend to 
conflate Koch and NPR as having similar goals and intentions, and therefore see Koch 
Industries in a more positive light. 

Koch's sponsorship announcement gives a very simplistic and incomplete impression of 
their vast influence: 

"Marketplace Morning Report is supported by Koch Industries. Koch employs over sixty 
thousand people nationwide. Learn more at k-o-c-h-i-n-d-dot-com."

A listener unfamiliar with Koch et al would, upon hearing this spot, get the impression 
that Koch's goal, first and foremost, is to employ many people across the nation (a good 
thing), and to support public media (another good thing). However, this brief sound byte 
doesn't begin to describe all the other activities that occur at the behest of this company.

It is common practice for ads to feature spokepeople who have broad appeal. Examples 
include Dennis Weaver for Great Western Savings, William Shatner for Priceline, 
Wilfred Brimley for Liberty Mutual and Quaker Oats; this practice is ubiquitous in the 
advertising industry. Viewers subconsciously connect the spokesperson with the 
company that is paying for the advertisement. Dennis Weaver personified the 
trustworthy, ethical, and dependable western American archetype; Great Western 
Savings wanted that same image, and Weaver was a very efffective spokesman in that 
regard. Koch et al has paid to ride on APM's coattails, and by doing so Koch gets to 
share in the positive image of NPR, APM, as well as KQED and similar stations - a 
positive image that was earned in the case of public radio, but not earned by Koch 
Industries.



I do appreciate your position. However, I do not want to help Koch Industries promote 
their agenda, nor help them improve their corporate image. Public Radio / Marketplace 
listeners will become used to hearing "Koch" along with NPR, American Public Media, 
or KQED if this sponsorship announcement continues to air. I feel this is a huge step in 
the wrong direction. Koch Industries could simply donate money to APM without any 
public acknowledgement if they truly just wanted to support APM's mission. But we 
know that's not the case: they're getting quite a return on their investment - a return that 
belies the real-world effects and consequences of their business model. Koch et al 
strategized, organized, and helped generate the 800 million dollars that were spent to 
gerrymander political redistricting and affect the outcomes of numerous state elections 
over the last several years to promote their business agenda (and agenda which is quite 
different from my own view of how best to serve our country's population, and that of the 
world at large). I cannot and will not contribute any money that helps Koch et al in any 
way.

I will inform American Public Media and the Marketplace underwriting team directly of 
my concerns. I value Public Radio very, very highly. I am very concerned that there will 
be no place for such institutions that serve the public good (such as NPR, KQED, and 
other forms of public media) if entities like Koch et al attain a more benign image 
through cleverly placed ads and sponsorship announcements. 

Sincerely Yours,

____________________
John Imholz

Oakland CA

cc: 

American Public Media
480 Cedar Street
St. Paul, Minn. 55101

Marketplace Productions 
261 South Figueroa Street, #200 
Los Angeles, CA 90012


